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   2013 Strategic Business Plan  

                                                                                                     JMC School Director Bob Rucker 

                    

VISION  

 

By 2023, this program will be recognized internationally as the nimble, adaptive and innovative leader  
in new media and social media research in higher education which reflects the energy and determination of  
Silicon Valley to invent new solutions for challenges in the 21st Century. 

We will do this by  
 
* Capitalizing on our seven decade ‘Learn By Doing’ approach and record of excellence in advertising,   
   journalism and public relations higher education. 
 
* Prioritizing timely curriculum advancements which consistently works to accommodate changing times,  
   student needs and media industry expectations of a fully prepared graduate workforce. 
 
* Developing  mutually beneficial partnerships with individuals and companies who share our enthusiasm 
   for top quality, innovative and dynamic uses of new technology to deliver specialized certificate training   
   and advanced degree online instruction. 
 
* Establishing a Media Research Center focused on gathering, interpreting and sharing timely  
   information and successful analysis of trends and expectations in traditional, new media and social media  
   and help individuals, companies and organizations understand, motivate and maintain new consumers.  
 
*  Expanding profit-making media productions and distribution models, and create global exchange networks.   

We are prepared to re-invent ourselves while maintaining high standards for faculty and student performance.  
The JMC School must always be known as the program that produces diverse, intuitive and creative graduates,  
strong in critical thinking, problem-solving, team building and media management skills, who earn respect for  
being grounded by high standards for professional ethics and conduct. 
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     Mission Statement 

  The School of Journalism and Mass Communications embraces the innovative spirit of Silicon Valley, 
emphasizing cultural and intellectual diversity, the First Amendment, and the free flow of ideas. The School 
prepares students to excel in advertising, journalism, and public relations by teaching professional skills and 
advanced information technologies, by developing the capacity for critical and original thinking, and fostering 
creativity and a passion for communications. 
 

Core Principles  

 Inspire integrity and ethical practice 

 Foster diversity understanding, inclusion and respect 

 Encourage learning by doing 

 Instill professional responsibility and personal discipline 

Teach applied and theoretical perspectives 

Promote the pursuit of personal and professional development 

                           Incorporate advanced multimedia technologies 
 
 

                     The School of Journalism and Mass Communications Core VALUES 

      

 Innovative Learning. We value a broad based liberal arts education and intellectual curiosity above  
all. The academic freedom of faculty and students is vital to our role of promoting life-long learning  
through intellectual inquiry, scholarship, technology implementation in coursework and the general  
pursuit of knowledge. 
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 Excellent Instruction. We hold ourselves to the highest standards and support continual improvement  

and innovation in all that we do. 
             
 Globalization. We are committed to being active citizens of the world and leaders in the global media 

education marketplace. We believe all students should have international learning opportunity before 
graduation which helps them better understand the world and their place in it.  
 

 Community and Service. We value collaborative relationships within and beyond the campus in order to 
best serve our mission. Effective outreach always starts with patience, and a willingness to listen and 
learn. 
 

 Integrity. We are accountable for our actions and expect honesty and fairness in all our work and 
interactions. Ethical conduct is mandatory to be respected. 
 

 Diversity and Social Justice. We value and respect diversity, inclusion, civility and individual 
uniqueness, and recognize the strength these factors bring to the learning environment, our community 
and the world. All of our interactions should reflect trust, caring and mutual respect. 
 

 Student and Faculty Success. We place our highest priority on ensuring the academic success and 
personal growth of everyone in the San José State University community. 
 

 Sustainability. We are committed to sustainability in all areas, not just environmental, but also social 
sustainability. 
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Uniquely Qualified To Succeed 
The JMC School, founded in 1934, has consistently graduated thousands of media students who have moved 
directly into the workforce and been successful with job placement at the local, regional, state, national and 
international level. 

2012 reports released by Diverse Issues in Higher Education have ranked SJSU in the top 20 for graduating 
minority students. Ranking at No. 17, SJSU conferred 2,861 bachelor's degrees to students of color in the 2010-
2011 school year, a 12 percent increase when compared to the previous year, according to the Diverse report. In 
addition to bachelor’s degrees, Diverse Issues in Higher Education also reported that SJSU ranked at No. 16 for 
graduating minorities in master’s programs, conferring 1,001 degrees in the 2010-2011 school year, at an 
increase of 9 percent over the 2009-2010 academic year. A 2010 study conducted by the Education Trust showed 
that, nationally, only 49 percent of Latinos and 40 percent of African Americans hold a bachelor’s degree after six 
years in college, as compared to the 60 percent of Caucasians obtaining a bachelor’s degree in the same amount 
of time. However, increases in minority graduates such as those seen at SJSU are not seen at a national level. 

Timely Initiatives  
 
U.S. State Department selects the JMC School to lead the American journalism education in Afghanistan:  
 
In 2011, following national competition of top American journalism programs, the JMC School was awarded by the  
State Department two grants, of $1 million dollars each, to support journalism curricula upgrades, faculty training  
and in-country student internships at universities in Afghanistan. Summer 2012, 28 Afghan professors met with  
SJSU Journalism Professor Diane Guerrazzi in the United Arab Emirates for the first of three Dubai Journalism 
Academy conferences designed to teach the principles and practices of American freedom of the press. In fall  
and winter, Afghan professors will spend eleven weeks studying at SJSU to continue the joint government effort  
to improve journalism in that war torn nation. 
 
Hewlett-Packard / JMC Business Magazine: ‘SHIFT –  Innovating for the Common Good in Silicon Valley.’ 
 
The SHIFT mission statements say, ”To explore the faces of social innovation, to connect the paths of sustainable 
change and to act for the common good.” Since 2009, top magazine journalism student researchers and reporters 
have broken new ground by transforming community journalism into a catalyst for a new “Social Compact” by 
exploring the two faces of social innovation – those who need help and those who provide help in innovative 
ways. SHIFT is now produced by the state-of-the-art HP Indigo Printer, and in Spring, 2012 global distribution 
 and sale began on the HP Mag Cloud to a worldwide business readership. 
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Dwight Bentel & Hall Communications ( On Campus Advertising-Public Relations Agency) 
 
Founded in 2009, this rigorous, comprehensive, invitation only, real-world experience brings together the top 
seniors in the JMC School advertising and public relations degree programs. They must apply their coursework 
and professional media internship training in the practical areas of Advertising Account Service, Media Planning 
and Buying, Creative (copywriters, art directors, and designers) and Public Relations and Event Planning. The 
group does all planning and implementation as necessary for each professional client. This daily activity 
incorporates shared project planning software which allows clients to check on agency project status 24/7. This 
professional skills course for seniors will also work in cross-functional teams to plan and execute real-world 
marketing communications assignments, as well as prepare entries for national academic competitions. Only 
Advertising or PR students familiar and competent to meet project expectations will be selected each year. Some 
clients are asked to cover hard costs for materials needed or requested, and provide a donation to the program 
based on the proposed scope of work. All time spent by the teams is free, though they will track their time and 
efforts just as it would be done in any professional agency. Participants must develop their skills in critical thinking, 
analysis, problem-solving, writing, research, the Internet, Microsoft Office and other software. 
 
What DB&H Promotes 

We are Dwight, Bentel & Hall Communications -- a full-service agency run by the next generation of advertising 
and public relations professionals. We don’t offer a presumption of results based on past reputation – we offer 
young, inspired minds who are fully devoted to your communications goals. We understand that communications 
challenges are unique to each client, and we strive to meet these challenges with fresh ideas and a modern 
perspective, drawing from our connection to what’s happening in the world today. DB&H isn’t just about looking 
ahead; it’s about knowing where you’re coming from. 
    
A substantial message is always created with an understanding of the past, present, and future. You need 
something more than just a newspaper ad design, a press release draft, or ways to utilize the latest in social 
media. Our mission is to tie all of these tools together to accomplish your company’s unique objectives and 
connecting your target audience with your brand. 

 
Client List 

AAF Competition 
ASICSoft 
BATEMAN (PRSSA Contest) 
Dwight Bentel 100th Birthday 
JMC, SJSU School of Journalism and Mass Communications 
NARF Animal Rescue 
San Jose Children Theater 
ZUCA 
Chevrolet 
Honda  
Santa Clara Valley Wine Association (29 wineries)  
Gravity-recommendation software (Hungary) 
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DB&H Agency – Founded in 2009  
 
Annual Revenues Generated Yearly:  $ 15,000 
 
 

    

 

 

 

 
Excerpts from the report, “U.S. student-run agencies: Organization, Attributes, and Learning Outcomes,” by Lee 
Bush, MSC Associate Professor School of Communications and Barbara Miller, Ph.D., Assistant Professor, 
School of Communications Elon University, Elon, North Carolina. 

Student-run communications agencies, which can be found at dozens of colleges and universities through the 
U.S., mimic professional public relations and advertising agencies by providing students with a professional 
environment in which to work on real projects for real clients.  Though many of these agencies have been around 
for decades, the study of student agencies as a pedagogical tool has not received the attention of similar student 
media opportunities and outlets, such as student newspapers or broadcast stations.  Through a survey of agency 
advisors at AEJMC universities and ACEJMC-accredited universities with student-run agencies, this study 
provides detailed information regarding the attributes, structure, and perceived student learning outcomes of 
agencies in the U.S.  Additionally, this study examines how agency structure, workspace and advisor commitment 
impact agency protocols and student learning outcomes. 

 

Percentage of agencies providing various types of client work (n=48)   

89.6% 87.5% 85.4% 83.3% 83.3% 81.3% 81.3% 77.1%
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Percentage of agencies requiring formal agency processes and protocols 

 
 

      Student Media   

     
 

1. The Spartan Daily. It has been serving San Jose State University since 1934.  
76 years and never missed a day. 

The Spartan Daily is a student newspaper distributed four days a week on the San Jose State campus and  
in the surrounding community, and covers news, sports, arts and entertainment, tech and opinion relating  
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to the campus and its students. It has two academic elements, news editorial and advertising. The Daily  
staff has consistently won numerous national, regional and local awards and competitions in the last five years. 

Spartan Daily 
Total Daily Circulation:  5,000               Annual Revenues: $175,000 
 
 
Distinguished Industry Guest Visitors 
 
Steve Lopez, SJSU journalism graduate, returned to campus in 2011 to offer encouragement and support for his 
first newspaper staff in the 1970s, The Spartan Daily. Lopez has gone on to become an internationally acclaimed 
news reporter, columnist, book author and screenplay writer of the Academy Award nominated filrm “The Soloist.”  
 
 

              

 

Lopez met with JMC Students before being awarded an honorary doctorate degree by the California State 
University system.  Before Lopez, the last person to receive that honor was President John F. Kennedy. 

 

 

 

 

 

 



9 

 

 

“You have a very impressive program here,” said Sara Ganim, the 2012 Pulitzer Prize winning journalist who  
broke the Jerry Sandusky sex scandal story at Penn State University. A few months after receiving that honor, 
the SJSU School of Journalism and Mass Communications selected her for the Fall 2012 William Randolph  
Hearst Foundation Award and guest lecture. She insisted on meeting with students and encouraging their goals. 
 

                 

In 2007, the SJSU broadcast journalism degree program celebrated its 50th Anniversary with a National 
Reunion on campus. Hundreds of former students, graduates, faculty and members of media came from as far 
the east coast, and one former faculty member working in the Middle East videotape a message for the gathering. 
 
ABC News former White House Correspondent Sam Donaldson agreed to fly out from Washington D.C. to be  
the event keynote speaker. He donated his honorarium back to the JMC School. 
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2. UPDATE NEWS. The student television newscast since 1957. 
 

       
 
This non-profit program generates no revenues for the JMC School. It commands great attention and support, 
however, from loyal Bay Area viewers and SJSU alumni. 

    
 
 
Update News is a commercial free, 30 minute student produced news program that focuses on SJSU campus  
and South Bay breaking news and feature stories. It airs on Bay Area channel 36, KICU. Originally the program 
aired for 25 years on a local PBS station but was dropped when the station moved from analog to high definition, 
digitally edited programming. 
 
Since 1990, three JMC School broadcast journalism students have taken first place honors in the national  
William Randolph Hearst Foundation student media competitions in radio and television journalism. For 15  
consecutive years, in a statewide competition, Update News was named Best Student Television Newscast  
in California. 
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3. SHIFT Magazine. A new business/academic enterprise partnership. 
  

                 
 
At Hewlett-Packard Headquarters, Engineers consult with top magazine staff about creative printing approaches layouts. 
 

   
 
SHIFT magazine was an idea pitched by a veteran Hewlett-Packard writer who wanted to teach in-depth 
reporting at SJSU. Tom Urlich negotiated a new magazine journalism learning opportunity, and persuaded  
HP executives to underwrite his faculty led bi-annual publication. Comprehensive articles and compelling 
photojournalism help connect the paths of the actors to advance sustainable change. Issues focused on  
’Breaking  the Circle of Poverty, Health Care and Immigration,’ have created a new path for members of  
the community to  better understand and act for the common good. SHIFT is now produced by the  
state-of-the-art HP Indigo Printer, and in Spring, 2012, global distribution and sale began on the HP  
Mag Cloud to a worldwide business readership. 
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Vision - Steps to Success 
 

1. Media Wall Project.  Launched and moving towards completion. 

 
In 2011, the School developed a partnership with Silicon Valley firm Group Access to explore the idea of 
putting a “campus gathering place” media wall in the SJSU journalism building. The technology would  
provide timely campus, regional, national and local news and information. In 2012, SJSU announced a  
new infrastructure campus upgrade agreement with Cisco System. The partnership broadened the scope  
of the media wall to facilitate an exchange of media content between the JMC School and companies  
like the Associated Press and Comcast.  

       The long-term strategy is to deliver high quality education over a number of ‘channels’ and distribution  
points to a worldwide audience. Even though the Media Wall is a ‘point solution for the journalism building 
main foyer and lobby, the content and technology that will evolve out of this project over the next five years 
will enable the School of Journalism to craft programs for market segments that go beyond traditional on-
campus student instruction. 
 

 

 
For the JMC School, funding sources are limited. Group Access is soliciting creative ways to implement this 
project in stages to meet university guidelines and find donors to target fundraising.  Benefits to benefactors  
include:  
 
* Exposure to a diverse and dynamic student body, internationaly recognized faculty and distinugished alumni that 
includes a Pulitzer Prize winner, several Salzburg, Austria Institute Fellows, and a Silicon Valley social media 
expert.  
 
* A ‘Learn by Doing’ culture that has a global footprint with many international projects and programs coupled with 
a local Bay Area community focus. 
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*Opportunities to expose technology to future shapers and visionaries in the new media ecosystem who can 
provide valuable feedback and a generation of new users.  
 

*Ground floor participation to create a world class higher education facility in the heart of Silicon Valley that has 
exposure to many of the iconic company brands that have shaped the technical landscape and content delivery  
in this century. Group Access estimates the cost of the JMC Media Wall will be $1.4 million dollars. It has begun 
negotiations with several Northern California individuals and companies to completely cover the cost. 
  

A timetable was established. The goal is to showcase the new JMC School Media Wall on April 15, 2013, the 
birthdate of JMC School founder, Dr. Dwight Bentel. He was director of the JMC School for 36 years. He  
passed away recently at the age 103. His vision, energy and drive made it possible to thousands of aspiring  
SJSU advertising, journalism and public relations students to graduate and go on to have high successful 
professional media careers. 
 

 

2. Virtual Studio Suite. A high definition digital production studio.  
 

               
 
We must prioritize the production of high quality digital multimedia projects in advertising, journalism and public 
relations, and research in new media and social media technologies for 21st Century media consumers. Step  
one must be to scrap our current analog based television studio and technology in Dwight Bentel Hall and 
prioritize the refit and upgrade to a state-of-the-art, fully digital and high definition production suite. The  
envisioned new facility would incorporate virtual studio technology and enable the JMC School to provide a  
new curriculum focused on students learning intermediate and advance design concepts for informational 
graphics and virtual set designs.   
 
Once in place, faculty and students will work with our business partners and develop content for dissemination  
across campus, the Bay Area, state of California, the nation and the world.  Utilizing existing SJSU campus 
infrastructure and planned upgrades by Cisco Systems, we would be able to feed any platform and media outlet 
enhancing our global footprint.  
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High Definition/Virtual Studio/Digital Production Facility – Estimated cost: $5 million. 
 
Covers the complete upgrade of the existing analog TV studio in the JMC School building, incorporating an 
interface with the SJSU campuswide Cisco infrastructure now in progress. 

 
Virtual Studio Technician-Equipment Manager-Instructor – Endowment: $2 million. 
 
Establish this position as an “Endowed Chair,” a faculty position in the JMC School. The salary, estimated 
between $90,000 - $100,000 would be paid from the interest earned from a $2 million donation. Duties would 
include working with JMC School and university faculty to develop high quality productions for distribution and 
sale to global media companies, schools, governments and private organizations.   
 
This position would also coordinate the recording, storage and re-use of digital products produced by a new  
JMC Global Communications Network to support new and timely online certificate and degree programs.   
 

    
 
 
3. JMC Global Communications Network.  Learning from people and events worldwide. 

                 

By the end of 2012, Cisco’s newest suite, featuring the state-of-the-art Telepresence System, will be installed  in 
the JMC School. It will be used to connect the campus and Silicon Valley communities with the top media 
researchers and producers in the world to develop timely global media seminars, new media and social media 
research certificate programs and online degree programs.  
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The JMC School has started negotiations with China’s  largest television network CCTV to lease the JMC  
School Telepresence facility to produce a five nights a week Silicon Valley news report from the SJSU campus.  

 
JMC Global Communications Network Coordinator. 
 
This position would be established as an “Endowed Chair,” a media faculty position in the JMC School. The 
salary, estimated between $90,000 - $100,000 would be paid from the interest earned from a $2 million donation. 
 
Duties will include staying current on academic research and new media innovations, identifying key contacts, and 
securing opportunities to use the Cisco Telepresence system to support JMC School media class discussions of 
timely developments. This position will maintain a daily schedule of use and coordinate with faculty in the JMC 
School, college and university to facilitate regular and efficient use of the technology.   
 
The position will also support the JMC School Media Wall Project by sharing the live and recorded feeds of 
telepresence lectures, presentations of research, and multimedia productions from around the world. 

                                

4. New Strategic Communications. Advance media education with 21st Century issues. 

       
 

To meet overall JMC School goals, all three degree programs must evolve in academic mission and more boldly  
address 21st Century media industry needs and expectations if graduates are to continue to be successful  
in the job market. 
 
We will do this by developing contemporary specialty areas of academic focus, and hiring experienced global 
media professionals and academics to create and implement new, ‘in-demand’ coursework that will support  
the creation of new and multiple online certificate and degree programs.  
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Advertising, journalism and public relations students would research, study and develop new strategies in  
a combination of these focus areas. Media professionals could also earn new certification credentials in: 

Rapid response strategies/product recalls & failures              Cyber security attacks & breaches  
Labor actions, including corporate campaigns   Natural disasters and workplace accidents  
Bankruptcies and restructurings                  Reduction-in-force initiatives  
Environmental crises and issues     Sexual and racial discrimination allegations          
Strategic planning for crisis management    Company or product boycotts    
Trademark disputes and patent infringement               Litigation communications and support  
Political Issues in communications                                            Business to Business Communications 
Healthcare communications                                                      National education academic programs 
 

JMC Strategic Communications – (3) Expert Media Specialists. 
Three “Endowed Chair,” media faculty positions would be established in the JMC School. Their salaries, 
estimated between $90,000 - $100,000 would be paid from the interest earned from a two million dollar donation 
for each of the three positions.  

These experts in strategic communications would be individuals with reputations for being knowledgeable, 
experienced, innovative when addressing major 21st Century communications challenges. These three experts 
must have an understanding and command of traditional, new and social media technologies, be able to teach 
undergraduates and graduates several of the topics listed above, serve as JMC School consultants and work with 
media industry and academic professionals to conduct timely research and develop creative and effective 
solutions. 
 
These experts would publish in traditional and new journals, demonstrate skill with new media technologies, 
invent and develop new pedagogy, offer informative and detailed tutorials online, lead live stream global 
telepresence conferences and discussions, and be recognized internationally for excellence in strategic  
global communications.  
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     Proposed: Center for Social Media Research 
 

In both the academic and professional world, The School of Journalism and Mass Communications is recognized 
for excellence in media education. San Jose State University academic programs believe it is of the highest order 
to contribute to their fields with timely and innovative critical thinking that has a positive impact on our local and 
global communities. SJSU ranks among the top 200 schools nationwide for total research and development 
expenditures. Every year, hundreds of local, state, and federal agencies, businesses and private foundations work 
in collaboration with our faculty members and professional experts to perform basic and applied research, public 
service and community projects, consulting and other specialized educational activities.  

The JMC School believes it is vital to its mission in the 21st century that it join other major university programs and 
leverage its size, diversity, and interdisciplinary culture into competitive advantages for the professions it serves. 
Today the advertising, public relations and journalism industries are in search of viable answers to key questions 
focused on everything from how to create new and sustainable revenue generating models to support media 
efforts, to how to effectively connect with underrepresented cultural communities now emerging as major 
economic target markets. 

Our location in the heart of Silicon Valley affords the JMC School immediate access to new technology 
breakthroughs, innovative planning and development of the latest new media and social media tools. Many local 
professionals now partner with the JMC School to develop forward-thinking student media products like SHIFT 
magazine, a business focused effort that is now marketed and sold worldwide on the HP Cloud. Top executives in 
Silicon Valley now teach classes for the JMC School or serve regularly as guest professors, mentors and job 
placement coordinators for the more than seven hundred graduate and undergraduate students from diverse 
communities eager to offer new insights on how to attract and sustain a relationship with next generation 
technology consumers. 

Opportunities abound to pursue an exciting array of basic and applied research for individuals, organizations and 
corporations with a global reputation and footprint on the internet. The JMC School Center for Social Media 
Research would: 

* Identify future needs and global trends with new media and social media technologies. 
* Conduct extensive research that addresses specific goals, expectations and desired outcomes.  
* Engage experts offering forward-thinking guidance to insure meaningful and profitable outcomes. 
* Evaluate and assess the reach and impact of social media on public policy and worldwide trends. 
* Inspire effective strategies for both product development, use and technology promotional campaigns. 
* Serve as a globally recognized source for timely and reliable qualitative and quantitative research.  
 
The JMC Center for Social Media Research will focus on finding practical solutions to the toughest challenges 
faced by companies and media professionals. An administrative and research staff will perform with the mindset 
of pioneers eager to break new ground and originate industry changing solutions. 
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The JMC School will search Silicon Valley and the global community to identify and hire the top minds in new 
technology and related fields to establish progressive and intuitive research agendas. It will also recruit and  
admit the best graduate students with professional technology and research experience to work closely with 
project leaders to ‘think outside the box’ and originate industry changing approaches which will benefit  
sponsors and the global community. 

Naming Opportunities 
 
In 2012, the journalism program was named one of only two California programs ranked among the top 50 in the  
United States. Our technology savvy students, with innovative ideas are eager to tap into their rich cultural 
diversity help open up new opportunities for Silicon Valley and the global community.  

Be a part of the JMC Innovative Educational Enterprise: 

JMC Global Seminars Network: Sponsorship of worldwide interactive forums, focused on timely strategic global 
communications and crisis management issues, bringing together recognized media professionals, academics 
and public officials using the Cisco Telepresence System. ($250,000) 

 “Education: Wheels-Up” Study Abroad Learning Initiatives: Enable SJSU students from diverse populations 
to have an opportunity to experience first-hand global populations and assess their needs and concerns, then 
strategize and produce compelling multimedia content to educate and inform the academic and business 
communities and the general public.  
($250,000)  

Media Wall Showcase: A journalism building outdoor, three story media wall for display in a high traffic area and 
media café which showcases new and ground-breaking professional and student exciting visual content in 
advertising, public relations and multi-platform journalism and engages next generation and culturally diverse 
consumer markets. ($300,000) 

JMC Media Café: Outside entrance to the journalism building near the JMC Media Wall Showcase, the café is 
configured to encourage interactions among students, faculty and visitors. This inviting casual space would enable 
informal outdoor meeting locations for Silicon Valley and Bay Area business people to meet with campus 
administrators, faculty and students. ($2,400,000) 

JMC Technology Resource Center: Maintain an extensive lending library for multimedia equipment including 
digital cameras, microphones, lighting and other technology tools needed to support creative visual 
communication projects. ($1,000,000) 

21st Century Virtual Production Complex: Master facility for Silicon Valley, California and global companies, 
staffed by media industry experts, to produce state-of-the-art websites with live video streaming/interactive 
multimedia content, short and long form programs and videos, for low cost commercial distribution.  ($15,000,000)   

Laptop Lounge: Located on the first floor of the journalism building, the student Laptop Lounge features 
workspaces for individuals and groups of varying sizes. Students retreat to this work space to develop media 
class projects and presentations. ($400,000) 

“The World House” Visual Communications Project – A dynamic interactive repository for storytelling that 
combines iconic photos and video with QR code technology to bring to life and educate current and future 
generations of students and the public about history on current events. ($2,000,000) 
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Convergence Newsroom: Comparable to major market professional initiatives, this news center brings the  
JMC School’s print, broadcast, magazine, online and social media news students together in one dynamic 
common space for collaborative storytelling across multiple platforms. ($10,000,000) 
 
Center for Social Media Research:  Global corporations contract with the JMC School to conduct specialized 
assessments of new technology developments to enable market strategies for outreach to target communities 
throughout the world.  A rotating staff of Silicon Valley and worldwide media professionals and academics with 
extensive experience with new media and media technologies supervise student assistants who would conduct 
trials, and develop qualitative and quantitative data and projections. (20,000,000)  

Journalism School Virtual Television Studio Upgrades: 

Studio Master Control: DBH Studio Master Control supports all broadcast and multimedia Convergence 
Newsroom, Cisco Telepresence global seminars, commercial media productions. ($1,000,000) 
 
Multimedia Master Editing Suite: A dynamic photo and video editing workplace, equipped with both PC and 
Apple high end editing systems, for the production of advertising, promotional and journalism efforts by faculty. 
students or private clients. ($200,000) 

Assignment Desk: Located in the center of the DBH Convergence Newsroom, this hub would be the coordination 
area for all student-driven news storytelling. New Technology would keep students connected to the latest 
worldwide news and information. ($500,000) 

Student Support Desk: This devoted resource would provide hands-on training on new technology and 
instruction for students and faculty in a casual, one-on-one environment. ($250,000) 

Faculty Support Center: This informal environment enables faculty development of new ideas and 
collaborations, and creates a place for learning how to incorporate new technology advancements. ($350,000) 

Conference Rooms (3): A technology and workspace upgrade of JMC School conference rooms for board 
meetings, student and faculty campaign strategy sessions, conversations about special topics and other 
gatherings of students, faculty and visitors. ($100,000) 

DBH Classrooms (8): The reconfiguration and upgrade of smart classrooms with Cisco Telepresence and 
WebEx technologies. Classrooms would be networked with the 21st Century Virtual Production Complex and 
Convergence Newsroom for shared learning opportunities.  ($14,000,000) 

DBH Media Auditorium: Redesigning the largest smart classroom in the journalism building to be a theatre 
format auditorium with 200 seats with Cisco Telepresence and WebEx technologies to enable large group 
meetings for interactive media seminars and strategy sessions.  ($10,000,000) 

Faculty Collaborative Spaces: (28 offices): Dynamic workspace upgrades for on-campus and Silicon Valley 
guest professors equipped with new technology including Cisco video telephones and Telepresence access to 
engage faculty and student one-on-one conferences and advising opportunities with Silicon Valley and  
worldwide professional mentors and advisers. ($7,000,000) 
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  Faculty Expertise                                  

Currently we have expert professional and academic faculty who comprise an enterprise team that 
welcomes and finds new ways to incorporate innovative thinking and creative approaches in teaching.  

 
Michael Brito is Senior Vice President of Social Business Planning for Edelman Digital, teaches his specialty, 
‘Strategies in Social Media Business.’  At Edelman Brito has become a global expert helping clients transform 
their organizations to be more open, collaborative and socially proficient, with the end result of creating shared 
value with employees, partners and customers. Prior to Edelman, Brito worked for Hewlett Packard, Yahoo and 
most recently Intel where he was responsible for consumer social media and community building. He has been 
building external communities for quite some time and believes brands must focus on trying to turn friends, fans 
and followers into advocates. 

 
Kim Komenich is a new media/multimedia faculty specialist who was awarded the 1987 Pulitzer Prize in 
for his photographs of the Philippine Revolution he made while on assignment for the San Francisco Examiner. 
He has taught "Introduction to Video Journalism" for Stanford University. Komenich has photographed the 
ramifications of conflict in the Philippines, Vietnam, Guyana, El Salvador, the former Soviet Union and most 
recently in Iraq, where photos from his three trips to the Sunni Triangle in 2005 earned him the Military Reporters 
and Editors' Association's 2006 Photography Award. He has received the Distinguished Service Award from the 
Society of Professional Journalists, the 1983 World Press Photo News Picture Story Award, and three National 
Headliner Awards.  Komenich has also received the Donald K. Reynolds Graduate Teaching Award and is the 
2005 recipient of the Clifton C. Edom Education Award from the National Press Photographers' Association. In 
2007 he received his MA in Journalism from the University of Missouri, where he studied the history and practice 
of multimedia photojournalism. 

Diane Guerrazzi is Director of the SJSU Afghanistan Journalism Education Enhancement Program. She 
oversees two million dollar U.S. State Department grants awarded from proposals she co-wrote with SJSU 
colleague Peter Young. The grant program focuses on post war planning for higher education in Afghanistan. 
Summer, 2012 she traveled to Dubai, UAE, organized and ran a "Journalism Skills Academy" for all Afghan 
journalists and professors who will next travel to four host universities in the United States. JMC will be hosting 
seven Afghan journalism professors at SJSU for 22 weeks. Guerrazzi created a Bay Area, PBS half-hour, timely 
news and information program called “Equal Time” broadcast on KQED plus group television stations.   

Tim Hendrick is a marketing and communications expert, and respected advertising industry executive known  
for achieveing marketing and sales success for a wide range of global and start-up companies in consumer and 
B-B and B-C categories. Hendrick currently oversees the advertising degree program as whole, the 
business/advertising sales operations of the Spartan Daily, and is the managing director at DB&H, SJSU’s  
award winning on-campus communications agency. He is also a member of the SJSU President’s Strategic 
Planning Board, has  authored numerous academic  articles, managed and implemented corporate branding   
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and positioning initiatives, developed marcom strategies, and integrated media campaigns, promotions and  
co-marketing programs on the local, national and international level.  
 
Gerard F. Corbett is Chair and Chief Executive Officer of Redphlag LLC, a Silicon Valley strategic public 
relations, marketing management and executive coaching consulting firm. Corbett is 2012 Chair and Chief 
Executive Officer of the Public Relations Society of America (PRSA,) the world’s largest member organization of 
public relations practitioners.  He has served in leadership roles at several Fortune 200 firms including Hitachi, 
Ltd., Loral Corporation, ASARCO Incorporated, Gould Inc. and International Harvester Company. He launched his 
career in Silicon Valley as a scientific programmer at the NASA Ames Research Center. 
 
John Delacruz is an advertising-creative specialist from Great Britain, is President of EdCom, the Education wing 
of the European Association of Communications Agencies.  Delacruz has more than 15 years of experience in 
teaching Graphic Design and remodeling Contextual Studies for all Design Degree Programs. He conducts 
research focused on the application of social media channels in teaching and learning within creative subjects, 
and teaches social media, digital and experiential solutions to branding problems.  

D. Michael Cheers, PhD, is aFulbright Scholar and the Coordinator of the Photojournalism program. He is an 
award-winning photojournalist and documentary filmmaker who worked many years for Ebony Magazine in 
Chicago, Washington, D.C. and in South Africa. A 2007 National Geographic Faculty Fellow, Dr. Cheers is co-
author of the best-selling book, "Songs of My People: African Americans, A Self-Portrait" and "Still Grazing: The 
Musical Journey of Hugh Masekela".  

Tom Ulrich is a former senior writer at Hewlett-Packard, and science and technology reporter for The  
The Christian Science Monitor. He developed the JMC School partnership with HP leading to the production of 
SHIFT magazine. It reflects on timely social issues and expands the frontiers of print journalism in-depth reporting 
and infographics. In 2012, Urlich arranged for SHIFT to be sold worldwide on the HP Mag Cloud creating a new 
revenue stream and distribution system for JMC student media productions. 

Lloyd LaCuesta is a multiple Emmy Award winning broadcast journalist and  graduate of the JMC School who  
recently retired after a 43 year journalism career in newspapers, radio and television news. For 35 years he was 
the South Bay Bureau Chief of KTVU, Channel 2 in Oakland, CA.  LaCuesta also worked at ABC and CBS in San 
Francisco and Los Angeles. He was the first national president of the Asian American Journalists Association, and 
the founding president of Unity Journalists of Color. He was the first national president of the Asian American 
Journalists Association and the founding president of Unity Journalists of Color. LaCuesta was instrumental in 
bringing more minorities and diversity to the journalism industry. 

Brad Shirakawa worked for seven years as the Chief Photographer at the Hollister Free Lance Newspaper, and 
as a photographer for a local studio for three years.  Shirakawa was the photo editor for “Generations, A 
Japanese American Portrait,” a book about San Francisco’s Japantown.  More recently, he published “The Street 
That Dreams Are Made Of,” a 200 page hard bound book chronicling the 100 year history of a Palo Alto church.  
Shirakawa was the photographer, writer and graphic designer of the book.  He has also worked in audio since the 
1980s. Shirakawa earned his BA in Photojournalism from San Jose State in 1989 and his MS in Mass 
Communications from SJSU in 2001.   
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Stephen Eckstone, Ph.D., is head of Eckstone Communications, a comprehensive marketing and marketing 
research commu-nications firm which has specialized in serving colleges and universities since 1984.   
Eckstone’s work has been instrumental in the adoption of strategic approaches to marketing, recruitment and 
retention of students.  Prior to that, he was director of program promotion for the CBS Televison Network and 
 local sales manager for KTLA-TV, Los Angeles. His doctoral dissertation, “The Rhetoric of the Vietnam War,” 
 is considered an important resource for scholars in the field of communication studies.  In 2011 Eckstone a 
research report titled “ Generation Y: Changing the Way Colleges Communicate at the American Marketing 
Association’s national conference on the Marketing of Higher Education.”  

Robert Nelson is co-founder of MyInternationalAdventure, an online magazine for Americans moving to other 
countries.  He has more than 40 years of experience as a broadcast and marketing professional, and is the  
author of "Boomers in Paradise: Living in Puerto Vallarta."  Nelson served as vice president of marketing for 
Kensington - a consumer computer supplies firm - and two online consumer technology firms.  He was also 
director of communications for both Samsonite and Memorex, as well as consumer advertising manager for 
Mountain Bell.  Robert also owned and operated a brand consulting firm for 15 years, serving clients like  
Expedia, Driscoll's, and the Chief Marketing Officer Council.   

Richard Craig is an Associate Professor in the School of Journalism and Mass Communications at San Jose 
State University. He has been recognized in the New York Times as a teaching innovator, having designed Web 
sites and online teaching tools throughout his career. His second book will be released by Oxford University Press 
in January 2013. He received his Ph.D. in Communications from the Institute of Communications Research at the 
University of Illinois in 1995. His journalistic work has appeared in the New York Times, Miami Herald, Atlanta 
Journal-Constitution, Philadelphia Daily News and many other publications. 

Scott Fosdick worked as a drama critic and/or entertainment editor for ten years in Chicago, New Jersey, and 
Baltimore, before earning his doctorate at Northwestern. His articles have appeared in a variety of newspapers 
and magazines, including Stagebill, American Theatre, Family Life, Parenting and The Sunday New York Times. 
He has advised student magazines at three schools, two of which have won first place for general excellence in 
the AEJMC student magazine contest. He has experience with journalism programs at a leading research 
university (The University of Wisconsin) and at two leading universities that combine research and practical 
journalism education (Northwestern and Missouri). He is a historian of arts journalism, focusing on the United 
States at the beginning of the 20th century. He is active in the Association for Education in Journalism & Mass 
Communications, having served as Head of its Magazine Division. 

Dona Nichols has worked in television, radio, newspapers and magazines. She recently took a part-time position 
with NBC as a writer and editor so that she could update her professional skills. She has used this position with 
NBC as an opportunity to place dozens of SJSU students in a variety of internships each semester. She is also a 
documentary filmmaker. She is currently working on a documentary centered around the civil rights era in the 
South. 

Larry Sokoloff, J.D., is a Fulbright Scholar who taught in Moscow in 2009. He was a print reporter in Washington 
D.C. and California, and an attorney in private practice in Santa Clara County.  He is a graduate of the University 
of California, Berkeley, teaches media law and ethics in the JMC School and has taught in SJSU's Political 
Science Department, San Francisco State University and Santa Clara University.  
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C. Mack Lundstrom has been an SJSU lecturer since 1978, a Spartan Daily adviser and for nearly 30 years an 
editor and reporter for the San Jose Mercury News. Special interest is an SJSU Tower Foundation research 
project involving long-form story obituaries in which Spartan Daily staffers and SJSU students are preparing to 
launch DailyEpitaph.org to record the deaths of members of the SJSU community. 
 

Christine Di Salvo has taught at San Jose State University’s School of Journalism and Mass Communications  
as an adjunct professor in the public relations degree program since 1995. She has taught media writing, 
campaign management, event planning and is the advisor to the student agency Dwight, Bentel and Hall. She  
has been instrumental in connecting students to the communications business arena. Ms. Di Salvo also owns and 
operates Professional Effects, a public relations consulting firm. She specializes in media writing, event planning 
and marketing communications. Her major clients include Unique Lives and Experiences, a women’s lecture 
series featuring notable speakers such as Condoleezza Rice, Madeleine Albright, Jane Pauley, Shirley Maclaine 
and more. Ms. Di Salvo is very active in the local community. She is a member of the Rotary Club of San Jose 
and also a member of the Board of Directors.  She also is a commissioner with the County of Santa Clara Sister 
City Florence Commission. In 1997, she wrote and published a book about San Jose, San Jose- Silicon Valley 
Primed for the 21st Century. 

Mathew Cabot, Ph.D., APR, is an Associate Professor of Public Relations and has taught a variety of mass 
communication courses. He joined SJSU’s faculty in 2008 after teaching at Cal State Long Beach for eight  
years. Prior to becoming a professor, Cabot was a senior account executive with Fischer & Partners, a marketing 
communications agency in Los Angeles. Cabot is the founder and organizer of the Spuler Media Ethics 
Symposium, an ethics event hosted by JMC each year that addresses timely ethical issues in journalism, 
advertising, and public relations. For the past two summers, Cabot has led a group of SJSU students to Paris to 
study international public relations and global leadership. He is currently working on his summer 2013 program. 
As a scholar, Cabot has published in The Journal of Mass Media Ethics, The Journal of Communication and 
Religion, and Media Ethics magazine.  
 
Cynthia Fernald teaches writing and new media technology classes at the SJSU School of Journalism and  
Mass Communications. She also serves as the School's undergraduate adviser. Cynthia co-developed the 
curriculum for MCom 63 - New Media Technologies, now a required support class for all JMC majors, in 2006. 
She regularly uses blogs in her classes. Prior to joining the JMC faculty, Cynthia worked for 20 years in  
corporate and non-profit communications, specializing in employee and member communications. She also  
has experience in event planning and publicity, and continues to take on freelance PR/marcom projects. 

Diana Stover is a professor of journalism and mass communications. Her teaching specialties are in three  
areas: media law and ethics, and communication law and public policy; theory and research; and global mass 
communications. She is currently teaching a research class on research on social media. This summer she 
presented a paper in Istanbul on the role of Twitter in the Egyptian revolution. The Twitter study is part of a larger 
project on social media used during the revolution and its aftermath, especially the symbiotic relationship between 
Al-Jazeera English and Twitter. She is also doing research on the legal and ethical dilemmas in Internet privacy 
and student use of new media. She was the editor/co-editor of a scholarly journal for 11 years. Prof. Stover has 
been active in the international area. She developed and taught an online course on global mas communications 
for students scattered across the world in the University's Global Studies program, was a Salzburg fellow and 
served as a Global Studies Fellow, helping to launch the University's short-term study abroad program and 
teaching a course in China.  
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In 2013, Dr. Diana Stover was selected by the Palestinian American Research Center to be among the 10 to 12 
American faculty members to participate in a 12-day seminar in Palestine. Through these activities, participants 
learn about the region, deepen their knowledge of their particular fields of interest as they relate to Palestine, and 
build relationships with Palestinian academic colleagues. 

She was a Fulbright Scholar for three back-to-back years--one year in Hong Kong and two years in Beijing. Before 
becoming an academic, Prof. Stover was a political reporter for the Associated Press in Ohio where she covered 
the Ohio Senate and the governor’s office, and the Omaha World-Herald where she was bureau chief for the 
paper's Des Moines, IA bureau. She covered presidential candidates when they came into Ohio and Iowa. She 
has a B.S. degree from the University of Nebraska, a M.S. degree from Columbia University and a Ph.D. from 
Michigan State University. 
 
 
William Tillinghast is a professor of journalism. He teaches undergraduate and graduate media research 
courses, media and society, global mass communications and editing. He was the founder and director of the 
West Coast Center for Editing Excellence for the Dow Jones Newspaper Fund. In his undergraduate research 
classes, he focuses on how to conduct and analyze current issues such as the impact and use of social media. 
He was coordinator of the graduate program for a number of years, serving as the advisor for dozens of students 
who conducted quantitative research. He co-authored several papers with his students. He has an academic 
article in progress on how major international news magazines covered global climate change during the past 20 
years. He has published in a number of peer-reviewed publications and has presented papers at national and 
international conferences. He served as co-editor of a scholarly journal on mass communications research. He 
was a reporter for three newspapers and has taught at three universities. His academic degrees include a B.S. 
from the University of Nebraska, an M.A. from The Ohio State University, and a Ph.D. from Michigan State 
University. 

 

Bob Rucker is the Director of the School of Journalism and Mass Communications, an Associate Professor of 
Journalism and a former CNN National News Correspondent. For seven years, he taught broadcast journalism 
and created a new student television newscast as a member of the journalism faculty at the University of Illinois, 
Urbana-Champaign. Rucker has been a news professional since 1976, and served as the New Jersey Bureau 
Chief and Delaware Valley weekend television news anchor and medical reporter for KYW-TV 3 in Philadelphia, 
PA., a national news feature producer and reporter for Newsweek Broadcasting in New York, and a state capital 
and general assignment news reporter for WHO-TV 13 in Des Moines Iowa. His teaching expertise focuses on   
broadcast journalism research, interviewing, writing and reporting. Professor Rucker developed the special focus 
coursework for Diversity and Lifestyles in the Media and Media and the Presidential Elections. He  covered the 
1979 Three Mile Island nuclear accident, interviewed several presidential candidates and Pope John Paul II on 
live television, and was nominated and awarded several professional and academic honors. Among them are  
the 1977 Iowa Statewide Press Association Award for Spot News Coverage, a 1983 local Emmy nomination  
and Philadelphia Press Association Award for medical news feature report, the 2001 San Jose State University 
Outstanding Faculty Professor Award from the Disability Resource Center, and the 2010 SJSU Quarterback  
Club Outstanding Professor Award. Rucker earned his Bachelor of Science degree in Political Science at 
Northern Illinois University in 1976, and his Masters of Science degree in Journalism at the University of Illinois, 
Urbana Champaign in 1990. He is the first African-American JMC School Director in the more than seven  
decade history of the SJSU journalism, advertising and public relations degree program. 
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                               Statistical Profile 

                                                                SJSU Office of Institutional Research -  2012 -2013 
 

Total 2012 Students     30,500 

Total Undergraduates  24,804  

Educational Outcomes San José State University  
Bachelor's Degrees Awarded  2012       4,916  
Percent of Seniors Who Would Attend This School Again     75%  

Future Plans of Graduating Seniors:  
Employment 74%  
Graduate School 19%  

Total Estimated Student Costs: 

Tuition (in-state) - $5,472.00  
Required Fees - $1,242.00  
Room & Board (on campus) - $10,733.00  
Other expenses (books, transportation, etc..) - $6,110.00  
 
Average Financial Aid:  2011-13  
Average annual award of undergrads that had need-based grants $5,249.00   (42% of undergrads)  
Average annual loan of undergrads that had need-based loans $4,250.00       (48% of undergrads)  

Gender:  

Women 12,535 (51%)  
Men 12,269 (49%)  

Race/Ethnicity: 

American Indian / Alaskan Native - (54%) 
Asian 8,411 - (34%)  
African American / Black 1,034 - (4%)  
Hispanic 5,456 - (22%)  
International 1,012 - (4%)  
Native Hawaiian or Other Pacific Islander 159 - (1%)  
Multi Racial 1,104 - (4%)  
White 6,252 - (25%)  
Race/Ethnicity Not Reported 1,322 - (5%)  

               New Freshman Applicants     22,978  
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Percent of Freshman Applicants Admitted    75%  

Percent of admitted freshman that enrolled   23%  

Transfer Applicants  - 12,126  

Percent Transfer Applicants Admitted      70%  

Percent of admitted transfer students that enrolled     35%  

Percent of new freshmen who live on campus      54%  
 

Faculty Information San José State University  

Students per Faculty -  14 to 1 ratio 
Women Faculty - 48%  
Faculty of Color - 30%  

Undergraduate classes with fewer than 50 students - 94%  

 

 

                                                   University Rankings 

 

 According to U.S. News and World Report’s college rankings (2012), San Jose State ranks 39th among 
regional universities in the western United States and 10th among western regional public institutions.  
The 2012 rankings represent a slight improvement since 2011, in which SJSU ranked 44th overall and 
14th among western regional public institutions.  U.S. News and World Report consistently ranks SJSU 
among the top 20 public regional universities in the west, with SJSU achieving its highest overall ranking 
to date in 2008, when the university placed 8th among western regional public schools. 

 SJSU was ranked among the top 265 universities in the world out of over 12,000 institutions according 
to the July 2010 Webometrics Ranking of World Universities.  

 SJSU ranks 15th nationally by salary potential among all state schools in the nation, according to the 
PayScale, Inc. annual salary survey (2010–2011). According to the survey, the median annual starting  
salary for SJSU alumni is $51,700. The median annual mid-career salary for SJSU alumni is $92,900. 
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Budget Summary – JMC School 

 
SJSU was founded in 1857. Originally California State University faculty and operating costs were paid entirely  
out of general fund revenues from the state. Today, State of California taxpayer revenues cover only 28% of  
those combined. Most of the difference is now made up by increases in student tuition.  

The JMC School has no major private donor support at this time. Student media efforts generate only a fraction  
of the overall revenues needed to cover overall costs.   

Today: 

JMC School Faculty Costs………………………………. $1.7 million 
JMC School Operating Costs…………………………… $2.3 million 
Total JMC School Expenses …………………………. $4.0 million 
 

Revenues from federal government grants awarded for special projects are restricted to approved projects only.  
The JMC School cannot expand to meet media industry workforce needs without significant fundraising used to 
establish and support: 
 
1.  An “Endowed Chair” faculty position in the JMC School. The salary would be paid from the interest earned  
     from a $2 million donation designed to identify and secure a top media specialist, researcher, and or technical  
     expert. 

2.  A Perpetual Technology Enhancement for the JMC School. A substantial donation is offered to establish a  
     new technology testing and research effort, and an agreement would be reached with technology    
     manufacturing companies offering perpetual upgrades of technology for use, research, testing, and promotion  
     by the JMC School. 

3.  Naming Rights Opportunities. There are 18 unique ways any investor in the future can have perpetual  
     naming rights with the SJSU School of Journalism and Mass Communications. See the full list below. 
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  THE FUTURE IS NOW 

      

JMC School Strategic Plan GOALS:   

High Definition/Virtual Studio/Digital Production Facility  
Perpetual Technology Enhancement support for a complete upgrade of the  
existing analog TV studio in the JMC School building …………………………. $5 million 

Virtual Studio Technician-Equipment Manager-Instructor. 
An “Endowed Chair,” a media faculty position in the JMC School.  
The salary, estimated between $90,000 - $100,000 would be paid  
from the interest earned from a donation of……………………………………… $2 million 
 
JMC Global Communications Network Coordinator. 
An “Endowed Chair,” a media faculty position in the JMC School.  
The salary, estimated between $90,000 - $100,000 would be paid  
from the interest earned from a donation of………………………………………  $2 million 
 
JMC Strategic Communications – (3) Expert Media Specialists. 
Three “Endowed Chair,” media faculty positions in the JMC School.  
The salary, estimated between $90,000 - $100,000 would be paid  
from the interest earned from a donation of……………………………………… $6 million  

                                                                                           __________ 
 
Initial Investment in The Future:                                        $15 million 
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Naming Opportunities 
 

JMC Global Seminars Network: Sponsorship of worldwide interactive forums, focused on timely strategic  
global communications and crisis management issues, bringing together recognized media professionals, 
academics and public officials using the Cisco Telepresence System. ($250,000) 

 “Education: Wheels-Up” Study Abroad Learning Initiatives: Enable SJSU students from diverse  
populations to have an opportunity to experience first-hand global populations and assess their needs and 
concerns, then strategize and produce compelling multimedia content to educate and inform the academic  
and business communities and the general public.  
($250,000)  

Media Wall Showcase: A journalism building outdoor, three story media wall for display in a high traffic  
area and media café which showcases new and ground-breaking professional and student exciting visual  
content in advertising, public relations and multi-platform journalism and engages next generation and  
culturally diverse consumer markets. ($300,000) 

JMC Media Café: Outside entrance to the journalism building near the JMC Media Wall Showcase, the  
café is configured to encourage interactions among students, faculty and visitors. This inviting casual 
space would enable informal outdoor meeting locations for Silicon Valley and Bay Area business people  
to meet with campus administrators, faculty and students. ($2,400,000) 

JMC Technology Resource Center: Maintain an extensive lending library for multimedia equipment  
including digital cameras, microphones, lighting and other technology tools needed to support creative  
visual communication projects. ($1,000,000) 

21st Century Virtual Production Complex: Master facility for Silicon Valley, California and global  
companies, staffed by media industry experts, to produce state-of-the-art websites with live video 
streaming/interactive multimedia content, short and long form programs and videos, for low cost  
commercial distribution.  ($15,000,000)   

Laptop Lounge: Located on the first floor of the journalism building, the student Laptop Lounge features 
workspaces for individuals and groups of varying sizes. Students retreat to this work space to develop  
media class projects and presentations. ($400,000) 

“The World House” Visual Communications Project – A dynamic interactive repository for storytelling  
that combines iconic photos and video with QR code technology to bring to life and educate current and 
future generations of students and the public about history on current events. ($2,000,000) 

Convergence Newsroom: Comparable to major market professional initiatives, this news center brings 
the JMC School’s print, broadcast, magazine, online and social media news students together in one  
dynamic common space for collaborative storytelling across multiple platforms. ($10,000,000) 
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Center for Social Media Research:  Global corporations contract with the JMC School to conduct  
specialized assessments of new technology developments to enable market strategies for outreach to 
target communities throughout the world.  A rotating staff of Silicon Valley and worldwide media  
professionals and academics with extensive experience with new media and media technologies  
supervise student assistants who would conduct trials, and develop qualitative and quantitative data  
and projections. The center would also evaluate assess the continuing impact of social media on public  
policy and worldwide trends. (20,000,000)  

Journalism School Virtual Studio Upgrades: 

Studio Master Control: DBH Studio Master Control supports all broadcast and multimedia Convergence 
Newsroom, Cisco Telepresence global seminars, commercial media productions. ($1,000,000) 

Multimedia Master Editing Suite: A dynamic photo and video editing workplace, equipped with both PC and 
Apple high end editing systems, for the production of advertising, promotional and journalism efforts by faculty. 
students or private clients. ($200,000) 

Assignment Desk: Located in the center of the DBH Convergence Newsroom, this hub would be the  
coordination area for all student-driven news storytelling. New Technology would keep students connected  
to the latest worldwide news and information. ($500,000) 

Student Support Desk: This devoted resource would provide hands-on training on new technology and 
instruction for students and faculty in a casual, one-on-one environment. ($250,000) 

Faculty Support Center: This informal environment enables faculty development of new ideas and 
collaborations, and creates a place for learning how to incorporate new technology advancements. ($350,000) 

Conference Rooms (3): A technology and workspace upgrade of JMC School conference rooms for board 
meetings, student and faculty campaign strategy sessions, conversations about special topics and other 
gatherings of students, faculty and visitors. ($100,000) 

DBH Classrooms (8): The reconfiguration and upgrade of smart classrooms with Cisco Telepresence and 
WebEx technologies. Classrooms would be networked with the 21st Century Virtual Production Complex and 
Convergence Newsroom for shared learning opportunities.  ($14,000,000) 

DBH Media Auditorium: Redesigning the largest smart classroom in the journalism building to be a theatre 
format auditorium with 200 seats with Cisco Telepresence and WebEx technologies to enable large group 
meetings for interactive media seminars and strategy sessions.  ($10,000,000) 

Faculty Collaborative Spaces: (28 offices): Dynamic workspace upgrades for on-campus and Silicon  
Valley guest professors equipped with new technology including Cisco video telephones and Telepresence 
access to engage faculty and student one-on-one conferences and advising opportunities with Silicon Valley  
and worldwide professional mentors and advisers. ($7,000,000) 
 
                  Total Investment in the JMC School Educational Enterprise:    $100 million 
 

        Together we can make a difference in the 21st Century. 


