
School of Journalism and Mass Communications 
MCOM 170   

Strategic Social Media & Business Communications 

Contact Information 

Instructor: Michael Brito 

Telephone: (415) (871-5165) 

Email: Britopian@gmail.com  

Office Hours: Wednesdays  4:00pm – 6:00pm -  DBH 125 

Class Days/Time: Wednesdays  6:00pm – 8:45pm 

Classroom: DBH 122      

Prerequisite: MCOM 100W 

 
Course Description  
 
The basic principles and best practices of social media and how it affects today’s business 
environment including social media planning, integrated communications, audience targeting, 
creative strategy, advertising ethics, social responsibility and understanding visual storytelling. 
Channels include Facebook, Twitter, LinkedIn, Instagram, Pinterest and Blogs.  

Course Goal and Learning Objectives 

The School of Journalism and Mass Communications has four overarching program learning 
objectives (PLOs) for all students in all classes. They are:  
 

1. Demonstrate knowledge of the diversity of groups in a global society in relationship to 
communications. 

2. Demonstrate the ability to think critically, creatively and independently. 
3. Write correctly and clearly in forms and styles appropriate for the communications 

professions, audiences and purposes they serve. 
4. Demonstrate the ability to use tools and technologies appropriate for the communications 

professions in which they work. 
 

In MCOM 170, students will work to achieve these goals through Course Learning Outcomes  
 
(CLO). Upon successful completion of this course, students will be able to: 
 



CLO 1 Demonstrate knowledge of the diversity of groups in a global society in 
relationship to advertising communications by understanding the history of advertising 
and the basic principles that underlie advertising practice 
 
CLO 2 Demonstrate the ability to think critically, creatively and independently by 
working on specific internal and external tasks and assignments. 
 
CLO 3 Write correctly and clearly in forms and styles appropriate for the 
communications professions, audiences and purposes they serve following engagement 
with a marketing and advertising knowledge base. 
 
CLO 4 Demonstrate the ability to use tools and technologies appropriate for the 
communications professions in which they will work. 
 

Required Texts/Readings  
 
Textbook: Your Brand: The Next Media Company (http://www.amazon.com/Your-Brand-Next-
Media-Company/dp/0789751615)  
Other equipment / material requirements: 
 

 A blog – Blogspot, Wordpress, Tumblr, Medium, LinkedIn 
 Active Twitter account 

 
Library Liaison  
Toby Matoush 
Phone: (408) 808-2096  
Email: toby.matoush@sjsu.edu  
 
Course Requirements, Assignments and Grading. 
 
SJSU classes are designed such that in order to be successful, it is expected that students will 
spend a minimum of forty-five hours for each unit of credit (normally three hours per unit per 
week), including preparing for class, participating in course activities, completing assignments, 
and so on. More details about student workload can be found in University Policy S12-3 at 
http://www.sjsu.edu/senate/docs/S12-3.pdf. 
 
(1) BLOG WEEKLY, TWEET DAILY -  10% of course grade. 
 
Each blog post and tweet is your opportunity to engage in critical debate and discussion. Finding 
a critical voice is important in our industry and the use of blogs amongst industry professionals is 
critical to your development, visibility and for your personal brand. For this course you will 
create a blog using your blog of choice. The URL of the blog should be emailed to me by week 
#2.  
 
Each week, following the class you will write an entry, with images/video as appropriate, 
discussing that week's theme. Develop a distinctive and individual opinion on these identified 



themes and issues relevant to social media, content strategy and brand communications. You 
must adopt a relevant tone-of-voice. Blogs should not be overly academic and should reflect 
your personality as well.  You will also use Twitter daily and share relevant articles using the 
#SocialSJSU hashtag.   
 
Be aware that this blog and your Twitter account will be assessed and contributes 10% to your 
overall grade. Your entries should be as long as you need to make your point, but don't forget 
that online writing needs to make its point succinctly. CLO 1, 2, 3and 4 
 
Submission requirements: 
 
A complete set of blog posts (minimum 10 posts) should be submitted via the private Facebook 
group by entering the blog’s URL in the relevant section by 5:59 pm by each Wednesday 
BEFORE class starts. I will post a comment in the group where the blog post URLS must be 
submitted. 
 
(2)  SOCIAL MEDIA ENGAGEMENT & PRESENTATION: 40% of course grade.  
 
You will be responsible for creating and executing a social media strategy for small/local 
business (fictitious also allowed) - CLO 1, 2, 3and 4. This includes: 
 

 Starting on week 3, you will be responsible for taking over posting on Facebook and 
Twitter – you should post no less than 3 times per week, per channel 

 This includes engagement with the community, followers, influencers, etc. 
 A final presentation is due at the end of class that outlines your strategic approach, 

results, what you learned 
 
Submission requirements: 
 
At the end of the class, you will be responsible for creating a presentation and sharing what you 
learned from managing a community, content creation and how you decided what your editorial 
principles were when telling the brand story. The presentation will be 15 minutes and MUST be 
uploaded to Slideshare.  
 
(3) MIDTERM 25% each  of course grade. 
 
The midterm will be written in essay format and will consist of anything mentioned in the lecture 
and chapters in the book. CLO 1, 2, 3and 4 
 
(4) FINAL EXAM:  25% each  of course grade. 
 
The final exam will be written in essay format and will consist of anything mentioned in the 
lecture and chapters in the book from the beginning of class. CLO 1, 2, 3and 4 



Grading Policy 

 
A+ = 100-97% A = 96-93% A- = 92-90% 

B+ = 89-87% B = 86-83% B- = 82-80% 
C+ = 79-77% C = 76-73% C- = 72-70% 
D+ = 69-67% D = 66-63% D- = 62-60% 

F = 59-0%  Unsatisfactory   
 
“A minimum aggregate GPA of 2.0 SJSU Studies (R, S, & V) shall be required of all students as 
a graduation requirement.”  To see full text, review University Policy S11-3 at 
http://www.sjsu.edu/senate/docs/S11-3.pdf. 
 
Classroom Protocol 
 
Students are expected to attend each class and arrive in a timely manner.  Excused absence will 
require prior notification by email and approval of the instructor. Laptops/tablets may be used for 
note taking NOT for checking Facebook accounts and other such activities. 
 
Diversity Mission Statement 
 
As an integral part of our overall educational mission, we recognize and value public 
understanding of all expressions of cultural diversity. Through our academic degree programs 
and public service efforts, we prepare future media professionals in all forms of global 
communications with a commitment to responsible outreach and inclusion of all people. We do 
this best by respectfully identifying and addressing, in a timely, fair and truthful way, issues of 
race and ethnicity, gender, sexual orientation, religious cultures and disability in our nation and 
global community. We accomplish this by: 
 

Hiring faculty from diverse communities with significant research, teaching and/or 
contemporary professional experiences who work to excite interest in diversity 
understanding, appreciation and inclusion. 
 
Admitting students of all ages, economic and cultural backgrounds, and challenging 
them to listen, learn, interact, share information, think critically, and look for common 
values, then respectfully include diversity in their academic efforts and post graduate 
pursuits. 
 
Creating a supportive educational climate where the campus and global communities 
are engaged by inviting all voices and perspectives to be heard, discussed, valued and 
incorporated in all media outreach efforts. 
 
Assessing and updating regularly our curriculum, school programs and special events 
to insure they address timely, important, and ever changing aspects of diverse life 
experiences. 
 



Exploring creative, innovative and ethical uses of new technology to broaden public 
awareness and enable better understanding of the meaning and impact of diversity in our 
society and world. 

 
University Policies 
 
 
Dropping and Adding 
 
Students are responsible for understanding the policies and procedures about add/drop, grade 
forgiveness, etc.  Refer to the current semester’s Catalog Policies section at 
http://info.sjsu.edu/static/catalog/policies.html.  Add/drop deadlines can be found on the current 
academic year calendars document on the Academic Calendars webpage at 
http://www.sjsu.edu/provost/services/academic_calendars/.  The Late Drop Policy is available at 
http://www.sjsu.edu/aars/policies/latedrops/policy/. Students should be aware of the current 
deadlines and penalties for dropping classes.  
 
Information about the latest changes and news is available at the Advising Hub at 
http://www.sjsu.edu/advising/. 
Consent for Recording of Class and Public Sharing of Instructor Material 
University Policy S12-7, http://www.sjsu.edu/senate/docs/S12-7.pdf, requires students to obtain 
instructor’s permission to record the course.   
 

• “Common courtesy and professional behavior dictate that you notify someone when you 
are recording him/her. You must obtain the instructor’s permission to make audio or 
video recordings in this class. Such permission allows the recordings to be used for your 
private, study purposes only. The recordings are the intellectual property of the instructor; 
you have not been given any rights to reproduce or distribute the material.”  

• “Course material developed by the instructor is the intellectual property of the instructor 
and cannot be shared publicly without his/her approval. You may not publicly share or 
upload instructor generated material for this course such as exam questions, lecture notes, 
or homework solutions without instructor consent.” 

• Course materials will be uploaded to canvas after each session. 
 
Academic integrity 
 
Your commitment as a student to learning is evidenced by your enrollment at San Jose State 
University.  The University Academic Integrity Policy S07-2 at 
http://www.sjsu.edu/senate/docs/S07-2.pdf requires you to be honest in all your academic course 
work. Faculty members are required to report all infractions to the office of Student Conduct and 
Ethical Development. The Student Conduct and Ethical Development website is available at 
http://www.sjsu.edu/studentconduct/.  
 
Instances of academic dishonesty will not be tolerated. Cheating on exams or plagiarism 
(presenting the work of another as your own, or the use of another person’s ideas without giving 
proper credit) will result in a failing grade and sanctions by the University. For this class, all 



assignments are to be completed by the individual student unless otherwise specified. If you 
would like to include your assignment or any material you have submitted, or plan to submit for 
another class, please note that SJSU’s Academic Integrity Policy S07-2 requires approval of 
instructors. 
 
Campus Policy in Compliance with the American Disabilities Act 
 
If you need course adaptations or accommodations because of a disability, or if you need to 
make special arrangements in case the building must be evacuated, please make an appointment 
with me as soon as possible, or see me during office hours. Presidential Directive 97-03 at 
http://www.sjsu.edu/president/docs/directives/PD_1997-03.pdf requires that students with 
disabilities requesting accommodations must register with the Disability Resource Center (DRC) 
at http://www.drc.sjsu.edu/ to establish a record of their disability. 
 
Student Technology Resources  
 
Computer labs for student use are available in the Academic Success Center at 
http://www.sjsu.edu/at/asc/ located on the 1st floor of Clark Hall and in the Associated Students 
Lab on the 2nd floor of the Student Union. Additional computer labs may be available in your 
department/college. Computers are also available in the Martin Luther King Library. 
A wide variety of audio-visual equipment is available for student checkout from Media Services 
located in IRC 112. These items include DV and HD digital camcorders; digital still cameras; 
video, slide and overhead projectors; DVD, CD, and audiotape players; sound systems, wireless 
microphones, projection screens and monitors. 
 
SJSU Peer Connections  
 
Peer Connections, a campus-wide resource for mentoring and tutoring, strives to inspire students 
to develop their potential as independent learners while they learn to successfully navigate 
through their university experience.  You are encouraged to take advantage of their services 
which include course-content based tutoring, enhanced study and time management skills, more 
effective critical thinking strategies, decision making and problem-solving abilities, and campus 
resource referrals.   
 
In addition to offering small group, individual, and drop-in tutoring for a number of 
undergraduate courses, consultation with mentors is available on a drop-in or by appointment 
basis.   Workshops are offered on a wide variety of topics including preparing for the Writing 
Skills Test (WST), improving your learning and memory, alleviating procrastination, surviving 
your first semester at SJSU, and other related topics.  A computer lab and study space are also 
available for student use in Room 600 of Student Services Center (SSC).  
 
Peer Connections is located in three locations: SSC, Room 600 (10th Street Garage on the corner 
of 10th and San Fernando Street), at the 1st floor entrance of Clark Hall, and in the Living 
Learning Center (LLC) in Campus Village Housing Building B.  Visit Peer Connections website 
at http://peerconnections.sjsu.edu for more information. 



 
SJSU Writing Center  
 
The SJSU Writing Center is located in Clark Hall, Suite 126. All Writing Specialists have gone 
through a rigorous hiring process, and they are well trained to assist all students at all levels 
within all disciplines to become better writers. In addition to one-on-one tutoring services, the 
Writing Center also offers workshops every semester on a variety of writing topics. To make an 
appointment or to refer to the numerous online resources offered through the Writing Center, 
visit the Writing Center website at http://www.sjsu.edu/writingcenter. For additional resources 
and updated information, follow the Writing Center on Twitter and become a fan of the SJSU 
Writing Center on Facebook. (Note: You need to have a QR Reader to scan this code.) 

  
 
SJSU Counseling Services  
 
The SJSU Counseling Services is located on the corner of 7th Street and San Fernando Street, in 
Room 201, Administration Building.  Professional psychologists, social workers, and counselors 
are available to provide consultations on issues of student mental health, campus climate or 
psychological and academic issues on an individual, couple, or group basis.  To schedule an 
appointment or learn more information, visit Counseling Services website at 
http://www.sjsu.edu/counseling. 
  



SUBJECT TO CHANGE 

Schedule is subject to change with fair notice, and will be communicated to students via email or 
the private Facebook group.   
 

Week Date Topics, Readings, Assignments, Deadlines 

1 8/26 Course Overview and Introduction 

CLO 1, 2, 3and 4. 

2 9/2 Introduction to the book, Your Brand the Next Media Company 
Choose Company for final project.    

CLOs #2 and 3 

3 9/9 Introduction to Twitter 
Chapter 1    CLOs # 1, 2, 3, and 4 

4 9/16 Introduction to Facebook 

Chapter 3    CLOs # 1, 2, 3, and 4 

5 9/23 Introduction to LinkedIn 

Chapter 4    CLOs # 1, 2, 3, and 4 

6 9/30 Introduction to Social Media Listening 

Chapter 5    CLO# 1 

7 10/7 Classroom Project Workshop  

CLOs # 1, 2, 3, and 4 

8 10/14 Visual Storytelling Versus Long Form Storytelling 

Chapter 6    CLO# 2 

9 10/21 MIDTERM 

Chapter 7     CLOs # 1, 2, 3, and 4 

10 10/28 Social Customer Support 

Chapter 8     CLO# 1 

11 11/4 Building Your Personal Brand 

Chapter 9    CLOs # 1, 2, 3, and 4 

12 11/11 Overview of SEO  

Chapter 10 & 11      CLOs # 2, and 3 

13 11/18 Measuring Social Media  

(Prep for Final presentation). CLO 1, 2, 3and 4. 

14 11/25 No Class 

15 

 

12/2 Final Presentation Prep / FINAL EXAM 

CLO 1, 2, 3and 4. 

16 12/9 Final Presentations & Take Home Exam (due 12/17) 

 


