
San José State University 
School of Journalism & Mass Communications 

Mass Comm 210, Media and Social Issues, Fall 2016 
Dwight Bentel Hall 213 

General Information 

Professor: Bob Rucker 
Office location: DBH 125 
Telephone: 408/924-3249 
Email: Robert.Rucker@sjsu.edu 
Office hours: Mondays and Wednesday, 11 AM – Noon,  

Tuesdays, 4:15 – 5:00 PM. and by appointment. 
Class days/time: T 6pm – 8:45 pm 
Classroom: 
Credits: 
Grading basis: 

DBH 213 
3 
Standard (A, B, C, D or F, with plusses and minuses possible) 

Prerequisite: 
Course Web site:  

Admission to the graduate program in Mass Communications 
http://www.profbob.com 

 
 
NOTE: If asked to email an assignment for credit, students must start in the subject line 
with the class name, “MCOM 210,” then specify the assignment based on instructions 
given in class. If emails can not be found by the specified assignment deadline, no credit 
will be awarded. 
 
The professor is also the Coordinator of JMC School Digital Productions. Periodically 
MCOM 210 students will be invited to actively participate in timely campus and 
department events pertinent to the course focus. 
 

Course Description 

Catalog Description   
MCOM 210: Media and Social Issues 
This course provides a broad overview of the popular, professional reporting and 
academic literature in mass communications.  The readings are designed to provide a 
limited, basic introduction to the literature of the field in terms of social issues.  The 
purpose of the course is to provide graduate students with a foundation on which to draw 
for studies in mass communications. 
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Student Learning Outcomes 
The School of Journalism and Mass Communications has four overarching program 
learning objectives (PLOs) for all students in all classes. They are:   

1. Demonstrate knowledge of the diversity of groups in a global society in 
relationship to communications.  
2. Demonstrate the ability to think critically, creatively and independently. 
The ability to effectively convey an informed perspective is always important. 
[This will play into every assignment, especially the responses required.] 

Write correctly and clearly in forms and styles appropriate for the communications 
professions, audiences and purposes they serve. [Every assignment focuses on this.] 

3. Demonstrate the ability to use tools and technologies appropriate for the 
communications professions in which they work. [This is a minor SLO for this 
kind of course; use of presentation software will come into play, though.] 

 
This course satisfies the Graduation Writing Assessment Requirement (GWAR). 
 
Structure: 
 
This is a graduate seminar.  Graduate students are expected to think critically and to 
contribute to the profession and/or the body of knowledge in the various sub-fields of 
mass communications.  In a seminar the instructor tries to minimize lecturing and 
maximize the contribution of students.  Students are expected to complete their 
assignments and readings before the date listed, and to be prepared to actively contribute 
to an informed discussion.  Students should develop and ask questions about the readings 
and what they are hearing from the instructor or class guest speakers, and challenge that 
material when appropriate.  Needless to say, you cannot do this very well if you are late 
or absent. Persistent issues with either will result in a grade penalty.  Let’s come to class 
willing to hear a wide range of views and information, and respect each other’s opinions 
as we challenge each other to think deeply and consider the media in new ways. 
 
Required Texts: Timely additional readings may replace some of the following. 
 
In blue: Available at King Library as an E-book. Most texts not available as E-books are 
available used and/or as rentals. All are available at the campus bookstore. 
 
1. E-book:  Kovach & Rosenstiel, The Elements of Journalism, New York: Crown, 2007.   
2. Christians et al., Media Ethics: Cases and Moral Reasoning, Ninth Edition, Boston: 
Pearson/Allyn & Bacon, 2011. Publication Date: February 26, 2011 | ISBN-10: 
0205029043 | ISBN-13: 978-0205029044 | Edition: 9 
3. E-book: The digital divide [electronic resource]: arguments for and against Facebook, 
Google, texting, and the age of social networking / edited and introduced by Mark 
Bauerlein   
4. Amarnath Amarasingam, editor, The Stewart/Colbert effect: essays on the real impacts 
of fake news. Foreword by Robert W. McChesney. eBook | McFarland & Company, Inc., 
Publishers, 2011.  
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5. Neil Postman, Amusing Ourselves to Death, New York: Penguin. 2005 Edition. 
9780143036531  
6. To be chosen by the class. Something related to advertising and public relations. Last 
fall’s choice, which may be repeated if you like: 
Aeron Davis, Promotional Cultures: The Rise and Spread of Advertising, Public 
Relations, Marketing and Branding. Published July 10, 2013 | ISBN-10: 0745639836 | 
ISBN-13: 978-0745639833 | Edition: 1 
 
 
Discussion leading:   
 
Your instructor will lead the discussion at the outset of the semester. Within three weeks 
students will take turns leading the discussion.   
 
When assigned please email when instructed your “Discussions” section by noon each 
Sunday, whether or not you are a discussion leader:  Two paragraphs and three questions 
on every reading.  Paragraph one:  What did it say (the main points of the reading)?  
Paragraph two:  What do you think of it (your opinion on what it said)?  The questions 
should express your curiosity about the material and challenge the reader to consider its 
ramifications. In other words, think of the questions as discussion starters. 
 
Discussion leading should accomplish much more than simply summarizing the assigned 
readings, or reviewing a professional media report or video. Students should eagerly 
explore other perspectives and offer them along with proper attribution from a pertinent 
source. Some of the readings, videos and reports are old. Even new efforts can become 
dated quickly. It might pay to ask the question always: Is it still relevant in today’s media 
environment? 
 
If you make it through the semester without disagreeing with one or more of the opinions 
in the readings, your classmates, the instructor or guest speakers, then you are not paying 
attention. As academic scholar, Dr. Harry Edwards suggests a core principle of higher 
education in a free society is the belief, expectation and insistence that education will 
take place in an environment that is conducive to the open discussion and debate of 
competing, even controversial ideas and perspectives. MCOM 210 students must 
challenge what they read, suggest alternative worldviews, contrast learning experiences 
and incorporate new thinking that works to improve mass communication. 
 
Course Schedule:  To be posted on www.profbob.com after the first class, when we 
sign up for discussion leading. 
 
 
Grading 
Seminar paper                        25 percent 
Presentations                                                           25 percent 
Class participation                                             25 percent 
Research/Written Responses assignments              25 percent 
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*Approved timely events/participation                  * Extra credit added at semester’s end 
 
 
 
Much of the wording in the following sections was borrowed from Dr. Scott Fosdick’s 
syllabus for this course, fall semester 2015. 
 

 
 
Seminar paper 
Your final paper for MCOM 210 is an opportunity to begin exploring an idea that might 
lead to your final project or thesis. Draw on the knowledge gained from weekly class 
discussions and written assignments to help focus your final project or thesis. Some of 
you already have concrete ideas for your final graduate project. If you don’t, there’s no 
need to panic. You have plenty of time. If you have no idea what you want to do, pick an 
issue or topic and try it on for size. Explore it with this seminar paper, and try to get a few 
steps closer to your goal. 
You’re free to follow the structure that makes the most sense to you. Here is one way to 
go about it: 

1. Summarize your idea. If you don’t have a concrete idea, introduce your topic. 
2. Why would this be valuable? (Or, in the case of a topic, why is it important?) 
3. How would it allow you to demonstrate what you will have learned in this 

program? 
4. What are the larger issues that surround this idea? Can you relate your idea to 

some of our readings, from Media Ethics and Elements to the books? Feel free to 
bring in other sources. 

5. What remains to be explored before you are ready to write a project or thesis 
proposal? Be frank: What are the challenges, unresolved problems? 

6. Up to ten pages maximum, double-spaced, not including the Works Cited (which 
should be single spaced). One-inch margins. 12 point type. Title, your name, and 
date on the top of the first page.  

7. Worth 25 percent of the final grade.  
 
Rubric, or grading criteria: 

Idea or topic: Well defined? 
Value to the field. Substance needed. 
Sources. Is the effort grounded, or is it a rambling in approach? 
Next steps. Is the paper clear on the road you’ll need to travel to turn this into a     

       viable proposal? 
Writing: Overall structure. Does it have one, or does it ramble? 

A = 96-93%  A+ = 100-97%  A- = 92-90%  

B- = 82-80%  B = 86-83%  B+ = 89-87%  
C- = 72-70%  C+ = 79-77%  C = 76-73%  

D+ = 69-67%  D = 66-63%  D- = 62-60%  
F = 59-0%  Unsatisfactory    
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Writing: Flow. Are the individual sentences and paragraphs clear, cogent,  
   trenchant? 

Grammar, Spelling and Punctuation. Correct all problems before submission. 
Intangibles. Is there spark or genius that goes beyond the above criteria? 

 
Your presentation of the paper should not be a simple reading of it.  You are encouraged 
to use Power Point and other visual aids to draw the class into the issue and to encourage 
discussion.  The class in turn will ask questions and encourage you to take your thinking 
deeper; the result should be a better final paper than the one you might have handed in 
the day of your presentation. The presentation is worth 25% of the final grade.  
 
Deadlines 
No late work will be accepted. 
 
Fabrication, Plagiarism and Cheating  
King Library offers a 16-minute video on plagiarism: 
http://library.sjsu.edu/video/plagiarism-graduate-level 
 
The wording of the following section was borrowed from Dr. Richard Craig’s syllabus 
for this course, fall semester 2006. 
 
Journalists are in the information business.  Journalists who report false information harm 
the reputation and value of other journalists as individuals and journalism as an 
institution.  Thus, no school of journalism can tolerate plagiarism, fabrication or cheating.  
Plagiarism, fabrication, cheating and other similar violations will not be tolerated in any 
course. Any such misconduct will result in a failing grade for the course and can result in 
dismissal from the university. 
 
    * Plagiarism is using someone else's work and turning it in as your own or without 
giving proper credit to the original author.  It includes stealing research as well as 
"borrowing" phrases and expressions. 
    * Fabrication is the act of making up information and reporting it as fact.  This 
includes inventing quotes and interviews, as well as misquoting a source or quoting 
someone out of context. 
    * Cheating is anything else unethical -- letting others do your work, or engaging in 
other forms of dishonesty.  
 
If you have any doubts about using a piece of information, please talk to me before 
turning in your work.   
 
You may, of course, use information gathered from the Internet for your assignments, but 
please remember to consider the source -- not all Internet information is of the same 
validity.  You may not cut and paste text from any Internet site without proper attribution.  
This is the same as lifting passages from any other source.  Such borrowing is very easy 
to catch -- I have caught students doing this in the past, and it will result in a failing 
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grade.  If you have any question about how to attribute such material, see the APA style 
guide.  If you still have a question, see me. 

University Policies 
1. Academic integrity: Your own commitment to learning, as evidenced by your 

enrollment at San Jose State University and the University’s integrity policy, require 
you to be honest in all your academic course work. Faculty members are required to 
report all infractions to the office of Student Conduct and Ethical development. The 
policy on academic integrity can be found at 
http://www.sjsu.edu/studentconduct/docs/S07-2.pdf 

2. Students with disabilities: If you need course adaptations or accommodations 
because of a disability, or if you need to make special arrangements in case the 
building must be evacuated, please make an appointment with me as soon as possible, 
or see me during office hours. Presidential Directive 97-03 requires that students with 
disabilities requesting accommodations must register with the DRC (Disability 
Resource Center) to establish a record of their disability. 

School Policies 
1. Cell phones and other personal electronic devices must be turned off in the classroom. 

2. Do not schedule personal appointments that conflict with the time the class meets. Do 
not disrupt the class by leaving early. Latecomers may be denied entrance to the 
classroom. 

3. In the classroom, laptops must be used for classroom-related activities only. 

4. Remove your personal belongings and trash from the classroom after each class. 

5. No food allowed in classrooms or labs. 

Instructor Policies  
1. No late assignments. If you need an extension for a very good reason, you must get 

permission well in advance of the deadline. So don’t be late.   

2. The best way to communicate with me is by phone or email.  Please put “MCOM 
210” at the beginning of any email subject line, followed by your subject.  I receive 
hundreds of e-mail messages a week, and like to sort by topic, so I can deal with 
similar e-mails at the same time.  For example, I might answer all e-mail for this 
course the evening before each class.  This allows me to schedule time for other parts 
of my job, such as research. 

3. If it is in the syllabus, you are responsible for it.  You will not always be reminded in 
class of upcoming assignments.  

4. Assignment dates are completion dates, so read ahead and prepare for guest speakers.  

5. If you must miss a class, check with a fellow student about handouts and 
announcements.  Please let me know by e-mail ahead of time if you are going to miss 
a class, but ask a fellow student (not me) for an update on what you miss. Some 
absences may not be approved. A grade penalty may be imposed. 


